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Objectives 
3 Levels of Time Investment for Social Media 

5 ways that P&As are using social networking effectively, 
creatively & accessibly 

3 ways a P&A can produce and manage the content posted 
on their social media channels 

3 ways to improve the accessibility of Facebook, Twitter, and 
YouTube 

 



Why should P&As use social media? 
  



●  Telling your story and make your services known 

●  A billboard for more in-depth resources on your site 

●  Younger generations especially rely on social for 
everyday communications 

●  Fast, cheap dispersal of information 

●  Accessible when using sound, visuals, and text 

●  Fun 

 



How much time does it take? 
  



Level 1 - Like a Yellow Pages Listing 
 
●  Just the basics so people can find you 

●  Requires:  One time setup, infrequent 
updates 

 





Level 2 - Like a Megaphone 
 ●  Opportunity to reach constituents directly 

●  Provide resources 

●  Ask for participants for polls, surveys, set priorities 

●  Advertise events 

●  Policy information, update of votes in legislature 

●  Requires:  Timely updates 

 







Level 3 - Online Community 
 ●  Advocacy tool 

●  Calls to Action 

●  Original content 

●  Community takes on a life of its own 

●  Requires:  Frequent updates; High commitment 
 





5 ways that P&As are 
using social networking 
effectively, creatively, 

and accessibly. 



Facebook Live 



Podcasts 



Podcasts 



#Campaigns 



#Campaigns 



Legislative Advocacy 



Instagram 



3 ways a P&A 
can produce and 

manage the 
content posted 
on their social 

media channels 



Hire or partner 
with creative 
professionals 
 



Invest in 
Staff 
Development 
 



Organize 
user- 
generated 
content 
 



3 ways to improve 
the accessibility of 
Facebook, Twitter, 

and YouTube 



Image descriptions 

Hashtags at the end 

URL at the end 



Click here for 
image description 

Enter image  
description here 



Captions 

Audio Description 



Other considerations 
●  Trigger warnings for sensitive topics, especially violence 
●  Sensory awareness – i.e. jarring, startling sounds 
●  Links to more accessible versions of content if it exists 

(i.e. transcripts, audio version of text documents) 
●  ALL CAPS can be read incorrectly by screen readers 
●  Use san serif fonts, high contrast colors in original 

content 
●  Listen to the audience – they may have additional ideas 

about what works best for them 



Your turn 



Create Facebook Post and a Tweet 



Create Instagram Captions 



RootedinRights.org/
DigitalAccess 

For more resources, visit: 


